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Animal Welfare in the Global Market

 EU farm animal welfare policies : for consumers,
producers or animals
 Consumers unconcerned over consumer concerns?
 Production costs & international competition
 Animal conditions in intensive holdings



Outline

1.Costs on the EU farm
2.Impact on international meat and egg market
3.Policies in EU, WTO context
4.Conclude



1. Costs on the farm

 “Increasing requirements regarding product
quality and animal welfare raise the costs of
production.”



Cost Factors

 On the farm
 Feed
 Health care, veterinary medicine
 Space, animal density
 R&D
 Farmer skills, efficiency

 Competitiveness (off the farm)
 Wages; climate; animal disease status
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Leverage

 Not all cuts receive premium price
 Niche marketing of a commodity product

 Leverage
 Compensating “fixed” costs of upgraded standards per

slaughtered animal:
 Feed, housing, etc

 Pig meat example
 Leverage 5 for “low-flyer” welfare label,
 1 unit at premium price : 5 at commodity price
 Leverage 3 for organic


